
In a year of shifting tides, Vote.org delivered trusted tools, 
real-time outreach, and a culture of civic action that helped 
millions cast their ballots. This is what voter infrastructure 
looks like—built to last, built to scale.

vote.org2024 
Impact

Impact Report2024 Where Civic Tech Meets Civic Culture
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How we turn out voters
—cycle after cycle

Technology is 
the foundation.  
People are 

the driver.

In today’s world, technology powers everything: from how we date 
and drive to how we work, shop, and share what’s happening in our 
lives. Billion-dollar platforms are built to meet people exactly where 
they are, shaping our choices and behaviors every single day. 


Like everything else today, civic engagement is a daily behavior 
shaped by the tools we have and the access we’re given. Vote.org fills 
a fundamental gap: technology that powers the largest nonpartisan, 
independent voter participation campaigns in the country.
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12M
Social media 

users reached

Meeting voters where they 
scroll—with trusted, 
nonpartisan info.

 2.6M
Voters reached in 
battleground states

Targeted, multi-channel 
outreach via SMS, email, and 
campus programs.

 345K
Students reached on 
nearly 200 campuses

Embedding civic action in 
student life across key states.

 18
HBCUs reached 

in GA, NC, and PA

Investing in campuses that 
shape Black civic leadership.

 40M+
Visits to Vote.org 
website

The go-to platform for voter 
access—used at national scale.

 87M+
voter outreach 
touchpoints

From texts to campuses to 
radio, every message moved 
voters toward action.

2024 at a glance

Voter Engagement 
at National Scale

 2.2M+
Voters helped 

to register

Three out of four were youth—
meeting the next generation of 
voters where they are.

 1000+
Partners using 

Vote.org tools

Extending our reach through 
the organizations people 
already trust.

 2.4M
Voters reached by 

radio in PA, NC, AZ+

GOTV messaging from  
trusted community voices.

 1,200+
Faith-based voters 
engaged

Boosting early voting  
through church partners  
and community gatherings.

vote.org // 2024
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Get Out 
the Vote

31

Ensuring the 
Right to Vote

In a pivotal election year, this report highlights how Vote.org 
drove voter turnout in 2024 and cemented its role as the most 
widely used independent registration platform and go-to 
partner for civic engagement nationwide.Contents



Tech & Tools  
for every Voter
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Vote.org's technology makes it 
possible for millions of people to 
register and get out to vote.
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The Tech Behind 
Turning Out Voters

Register 

to Vote

Pledge to 
Register

Verify 
Registration

WHat’s on  
my ballot

Election 
Reminders

Vote by mail & 
Track ballot

vote.org // 2024

Our online tools are built for the unique needs of all 245 million 
eligible American voters, and more of them turn to Vote.org 
than anywhere else for help with registering to vote, voting by 
mail, finding their polling place, and other voting information.

vote.org // 2024
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1 in 8 newly eligible 
18-year-olds uses 
Vote.org to register.

Digital Voter Tools

40M+
Site Visits

2024

4.97M
Verify Registration

23.3M

2.23M
Register to Vote

9.45M

2024

All 
time

795K
Absentee Request

6.6M

686K
What’s On My Ballot

500K
18-year-olds

76%
youth users

NEW TO 2024



Creator of best-in-class, 
cutting-edge voter tools

The trusted technology 
powering 100+ digital partners

Providers of critical 
election infrastructure

Destination for real-time 
registration status and 
ballot information
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Behind the Vote.org tools that millions of voters 
rely on are engineers working continuously, 
year-round to build, maintain, and keep them 
up-to-date with changing state laws and critical 
election information.


Technology powers our reach. It's how we 
deliver trusted information to millions of people, 
empower the GOTV efforts of hundreds of 
organizations, and help keep voter turnout 
strong cycle after cycle.


As a non-profit organization we work leanly  
to reach voters at scale. As a technology 
organization, it takes resources to keep this 
infrastructure running and ready to meet  
the moment.

Behind the 
Infrastructure 
Millions Rely On

Vote.org isn’t just a website. 
It’s a Civic Technology Platform 
operating at national scale.
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People who used 
Vote.org’s tools turned 
out at a higher rate than 
those who didn’t.
18-34 year olds who used Vote.org’s tools in 
2024 voted at a rate  than the 
national voting rate for this voting bloc.

17 points higher +17%

71.7%
voting rate for 18–34 year 
olds who used vote.org

54.4%
national voting rate 
for 18–34 year olds
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Election 
Reminders
Our Election Reminder program leverages the speed, 
cost-effectiveness, and scalability of digital 
communication. In every state for which we have voter 
file data, young people who received an election 
reminder voted at higher rates than those that did not. 

Ages 18–34

All Ages
voted at a rate of 75.68% compared to 
the national voting rate of 63.49%

were 32.5% more likely to vote than 
other voters in that age group

Reminder 
Recipients

+19.2%

+32.5%

78M
emails sent

11.8M
texts sent
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Rapid Response

1.02M
emails

238K
Text messages

Hurricanes Helene and Milton 

Emails sent to voters in Georgia (300K), Florida (416K), 
North Carolina (215K), and South Carolina (90K) with 
voting information to those impacted. 283K text 
messages to North Carolina voters with voting options.

451K
emails

Florida Voter Information Portal Downtime

Emails to over 451K Florida voters, directing them to 
check their registration status on Vote.org and contact 
election officials for polling place updates.

1.29K
Text messages

Polling Place Closure in Northville, Michigan

1,286 recipients informed of their new polling location.

Vote.org sent In Response to

Vote.org’s hurricane rapid response 
sent a key message to voters.

“You don’t have to choose 
between your physical safety 
and your right to vote—you can 
still make your voice heard in 
this election.”
Featured  in 19th  News

When unexpected challenges hit—from technical issues to hurricanes—we acted 
fast to keep voters informed. Our rapid response efforts reached over a million 
people with timely updates to protect their access to the ballot.
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Partnerships 
& Culture
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We Turn Trusted 
Platforms Into Voter 
Access Points
By partnering across social media platforms like 
WhatsApp, dating apps like Tinder, fashion brands 
like Reformation, legacy civil rights organizations 
like NAACP, and so many more, we embed voting into 
the everyday digital and real life spaces where 
people live their lives.

Scroll Click Take Action
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Our tools are 
foundational, 
powering the 
civic work of 
hundreds of 
organizations 
nationwide.

Vote.org’s tools are not just critical 
election infrastructure for daily users.

partner 
categories Consumer 

Technology

Where many Americans get 
their information and interact 
with their friends, 
community, and the world. 
Meeting voters where they 
are every day.

Civic & Member 
Organizations

Established institutions that 
voters trust and rely on.

Youth Focused 
Efforts

Onboarding the new generation 
of voters into our democracy, 
first-time voters!

Underrepresented 
Communities

Lifting up voices that are 
underrepresented in our 
democracy is critical.



TINDER
Partner Highlight
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Tinder launched a ‘Take Action Center’ powered by 
Vote.org to provide the latest voter registration and 
voting information for the 2024 elections. 


In response to research showing that concerns 
about election misinformation are at an all-time 
high, and citing the importance of maintaining the 
credibility of our democratic process, Tinder said it 
chose Vote.org to power its Take Action Center 
because of Vote.org’s status as the largest 501(c)(3) 
nonprofit, nonpartisan voting registration and GOTV 
technology platform in America.

This collaboration allows SNAP beneficiaries 
to access Vote.org’s user-friendly registration 
tools directly on the homepage of Propel’s 
Providers app (www.JoinProviders.com),  
the platform that more than five million  
low-income Americans rely on to manage 
their food stamps benefits, save money, and 
find employment.

Partner Highlight

PROPEL “Our collaboration with 
Vote.org helps empower low-
income Americans to make 
their voice heard, and we’re 
thrilled to be partnering again 
this election year."
Jimmy Chen, CEO and Founder, Propel

http://www.joinproviders.com/


Partner Highlight

NAACP
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The NAACP, with the help of volunteers and 
partners, works to make sure Black voters are 
engaged and encouraged to vote in every 
election. Ahead of the 2024 election, the NAACP 
launched its most robust electoral program 
ever. Vote.org tools were the backbone of the 
NAACP civic engagement page—A Vote for 
Democracy.

Nextdoor has continued its support for 
Vote.org by promoting its crucial, non-partisan 
work and sharing Vote.org’s messaging in the 
leadup to Election Day. As part of this effort, 
neighbors can also access a tool that shows 
them what’s on the ballot in their area, identify 
voting locations, register to vote, verify their 
voter registration, request a mail-in ballot, and 
stay up to date on the laws or policies that may 
impact their ability to vote. Where relevant, we 
linked our neighbors to Vote.org directly 
through various features for easy accessibility. 

Nextdoor

“A proper democracy cannot 
function without the Black 
Vote.” The NAACP is 
partnered with Vote.org to 
defend democracy for all.
Derrick Johnson, President and CEO, NAACP

Partner Highlight
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Partner Highlight

NBA
Vote.org partnered with the NBA during their  
All-Star weekend in Indianapolis and during the NBA 
Summer League in Las Vegas. 

Partner Highlight

SOULS TO THE POLLS
Our partnerships with groups like Souls to the 
Polls brought out over 1,200 participants from 
Black churches across Philadelphia and 
Pittsburgh, boosting early voting participation. 

Partner Highlight

FARFLASH
Vote.org also partnered with FarFlash to reach voters 
in esports and gaming communities. Together, we 
placed Early Vote messaging at four video game 
tournaments in FL, GA, and NY. In addition to in-person 
participants, each event was streamed online with an 
estimated Twitch audience of 10,000 nationwide. 

On the Ground

vote.org // 2024
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Trusted by 
Hundreds 
More

Our technology is reliable, field-tested, and easy to use. 
We’re trusted by hundreds of partners who use our 
tools to power their own voter engagement programs.

vote.org // 2024
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A Seat At 
The Table
At Vote.org, we believe democracy's true heartbeat is felt where life 
happens naturally—around tables laden with familiar dishes, in the 
warmth of shared stories, and in the honest exchange of hopes  
and concerns.


Our work in arts and culture brings together the voices who already 
hold their communities' trust, creating sacred spaces where civic 
power becomes tangible, personal, and possible.

vote.org // 2024



2024 WEBBy & 
People’s Voice 
Winner

Social, Best Creator 
or Influencer 
Collaboration

2024 Anthem 
Award

Human & Civil Rights, 
Best Influencer 
Collaboration
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Creator & Celebrity 
Content Initiatives

Content creators and celebrities 
trust Vote.org’s non-partisan brand.
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This social influence is why our digital campaigns have been so effective—they meet 
people where they already spend an average of 2.5 hours daily, combining educational 
content with practical tools across platforms like Instagram, TikTok, and Snapchat.

Source: Analyst Institute 

When people see their peers 
voting, they're 8.6% more likely 
to vote themselves.

Our social media makes it easy to find:

One-click 
registration 
links

Polling place 
locators

Mail-in ballot 
request forms

Registration 
status checkers

Election date 
reminders

Shareable  
"I  Voted" badges

Along with our digital tools, we share 
educational explainers, timely reminders, 
and authentic creator partnerships, 
reaching hundreds of millions of young 
potential voters and making us the 
trusted platform year after year.
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Content That Meets 
People Where They Are

Where Storefront Meets the Vote

We turned Saks Fifth Avenue’s windows into a real-
world call to action. On one of the busiest streets in 
the world, passersby could scan a QR code, register 
to vote on the spot, and snap a photo in front of a 
luxury-level civic message. What’s usually a place to 
window shop became a portal to participation.

Clothing As A Statement

In her first-ever fashion campaign, Monica Lewinsky 
teamed up with Reformation and Vote.org to bring 
civic messaging into the daily ritual of getting 
dressed. The “You’ve Got the Power” collection 
donated 100% of proceeds to voter efforts and used 
clothing as conversation starters. Everyday fashion 
became an everyday reminder to use your voice.

Unconventional strategies for turning 
everyday spaces, online and in real life, 
into engines of voter activation.

Link in Bio, Power in Hand

We used one of the internet’s most powerful 
placements—the bio link—to transform creators 
into civic messengers in partnership with Linktree. 
From everyday influencers to cultural icons like 
Kerry Washington, creators shared our voter 
registration technology with over 7.5 million 
followers.
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Plan Your Vote
Vote.org’s Plan Your Vote project uses the power of art and culture to make 
voting feel personal, visible, and urgent. By partnering with artists, 
designers, and cultural institutions, we bring voter education into spaces 
where people already find meaning—turning self-expression into a call to 
action and making civic participation a natural extension of identity.



GOTV 
PROgramming

vote.org // 2024 impact report

24



vote.org // 2024

Vote.org administers one 
of the largest proactive 
civic engagement 
programs in the country.

Our tools don’t just work, they reach. From QR codes at food trucks 
to texts on your commute, our technology adapts to real life.  
We embed voter access into the rhythms of daily routines: scrolling, 
walking, listening—so civic action becomes a part of the everyday.


Our GOTV program made over 87 million voter contacts this cycle, 
predominantly reaching young voters and voters of color. 


Using research-backed strategies, our programs layer multiple 
tactics that are continuously tested and refined to optimize cost 
efficiency and meaningfully boost turnout.
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campus 
engagement

On-the-
ground 
activations

gotv 
partners

SMS Direct 
voter 
OUtreach Radio Paid Time off

campus 
engagement

On-the-
ground 
activations

gotv 
partners

SMS Direct 
voter 
OUtreach Radio Paid Time off



We also partner with campus leaders 
and influencers to create a culture 
where voter engagement is not only 
encouraged but celebrated, ensuring 
higher turnout among young voters.
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Campus Engagement

Our youth and campus engagement programs 
embed voter participation messages into the fabric 
of student life, from campus newspapers and 
public transit ads to strategic flyering, postering, 
and on-campus billboards, we made voting 
information accessible and visible at every turn. 

345K students 
reached across 
nearly 200 
campuses
in key states like Georgia, North Carolina, 
Wisconsin, Michigan and Pennsylvania—
including 18 HBCUs in Georgia, North 
Carolina, and Pennsylvania.

College students exposed to 
Vote.org campus GOTV programs 
were more likely to vote.
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Voting Tools 
in Community
We brought our tech-enabled Vote.org Food Truck to cities with 
historically underrepresented voters—meeting people where they 
gather, eat, and celebrate. From hosting a Philly block party then 
heading to Detroit and Indiana, our QR-powered registration tools 
make participation as easy as a scan.


We also launched another truck event in partnership with Tinder in 
Indianapolis outside of Taylor Swift’s concert at Lucas Stadium.
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When We Text, 
Voters Show Up

2.6M+ voters engaged with 
personalized information about 
when, how, and where to vote, 
predominantly voters of color and 
other underrepresented voters in 
our priority states.*

*Georgia, North Carolina, Wisconsin, Michigan 
and Pennsylvania

Texting remains one of the most widely  
used forms of communication across 
communities. Our SMS campaigns meet 
voters in the most direct way possible—with 
real-time info in a format they already rely on.

52% 61% 63%55%

+9% +8%

+4%

Michigan Wisconsin Pennsylvania

53% 57%

v
o
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n
o

u
t

 %

Voters who received Vote.org texts 

Voters who didn’t recieve Vote.org texts

Voters who received our outreach texts in MI, 
WI and PA turned out and voted at higher rates 
than similar voters who didn’t receive our texts.
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59% 50% 59% 58% 57%61% 63% 66% 68%56%

Phoenix TUCSON PHILADELPHIA Charlotte Raleigh

+3%
+11% +4%

+8% +11%
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 %

2.39M voters reached via radio, 
predominantly Black and Latinx.

In many communities, especially among Black 
and Latinx voters, radio is still a go-to source for 
information. We partner with local stations and 
familiar voices to share essential election info 
where it’s already being heard—on the way to 
work, school, or church.

On the Air, 
At the Polls

Voters targeted by Vote.org radio ads Voters who weren’t targeted by Vote.org radio ads 

Voters targeted by our radio ads in Phoenix, Tucson, Philadelphia, 
Charlotte, and Raleigh voted at rates 3 to 11 points higher than 
voters in comparable markets.
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3.2M 675K
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Philadelphia, 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3.4M 980K
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Proactive Voter Engagement

Strategic State 
Initiatives
Our direct voter outreach programs were specifically 
designed to reach underserved communities, particularly in 
states where these voters have faced historical and new 
efforts to suppress the vote.


Our programs prioritized states and densely populated urban 
areas within those states where a high concentration of 
underrepresented voters—including voters of color and 
young voters—faced significant barriers to voting, such as 
limited polling places, long lines, and restricted access to 
mail-in voting. 

est. voter contacts est. unique voters 



Ensuring the 
right to vote
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The threats  
to our work 
are escalating 
rapidly. 

“Under the new law, counties will 
no longer send mail-in ballots to 
all voters on their rolls beginning 
in 2029.”

The Hill

“Shutting down organizations like 
ours [...] would leave a giant void 
and cripple the infrastructure our 
democracy needs to thrive.”

USA Today

“But voting rights advocates warn 
it could risk disenfranchising U.S. 
citizens who don't have proof of 
citizenship readily available.”

Axios

“The agency processed more than 
99.22 million ballots in the 2024 
general election, helping to make 
voting more accessible.”

The AP

“The case could also guide 
other states in balancing how 
much the Constitution allows 
them to take race into account 
as they try to comply with the 
Voting Rights Act of 1965.”

New York Times

This is not a drill. Democracy is on the line.  


The SAVE Act, anti-voting rights executive orders, and 
state laws are targeting nonpartisan voter rights and 
technology to make sure fewer people can participate.


This isn’t hypothetical. It’s happening now across the 
nation, and it’s designed to silence millions.

https://www.axios.com/2025/02/11/save-act-what-to-know
https://www.usatoday.com/story/news/politics/elections/2024/10/21/voter-registration-nonprofit-criticism/75717829007/
https://apnews.com/article/us-postal-service-privatization-trump-musk-dejoy-692d56e701f3853af4ce914832a33124
https://www.nytimes.com/2025/03/24/us/politics/supreme-court-louisiana-voting.html
https://thehill.com/homenews/campaign/5217722-spencer-cox-utah-abandon-universal-vote-by-mail/
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Vote.org will continue working to 
ensure every American can vote. 
Every year is an election year—and our team at Vote.org is in it, doing the work. 
From turning out voters for special elections to fighting suppression in real time, 
we’re using every tool we’ve got to keep the vote accessible. Our right to be 
heard at the ballot box isn't a given. It's ours to build, protect, and push forward, 
one day at a time.

https://www.forbes.com/sites/forbestv/2024/10/29/more-than-50-million-early-votes-cast-so-far-voteorg-ceo-andrea-hailey-explains-whos-voting/
https://www.msnbc.com/jose-diaz-balart/watch/check-your-voter-registration-at-vote-org-ahead-of-election-day-222850117689
https://wwd.com/fashion-news/fashion-scoops/saks-encourages-customers-get-out-and-vote-1236620003/
https://www.forbes.com/sites/maggiemcgrath/2024/11/01/women-are-driving-early-voting-trends-plus-four-signs-you-need-rest/
https://www.vistasmagazine.com/vistashome/andrea-hailey-mobilizing-the-next-generation-to-protect-democracy
https://www.newsnationnow.com/politics/2024-election/new-voters-impact-election-vote-org-ceo/
https://www.usatoday.com/story/news/politics/elections/2024/09/17/olivia-rodrigo-national-voter-registration-day/75182554007/
https://www.youtube.com/watch?v=WbPTNtGLBJc
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The last presidential election may be behind us, but the fight 
for a fair and inclusive democracy is not. While legislation 
like the SAVE Act threatens to remove eligible voters from 
the polls under the guise of security, we know the truth: 
voter suppression has evolved, and so must our resistance.


At Vote.org, we build and maintain the tools that power the 
most-used nonpartisan voter platform in the country. But it’s 
not just the technology that makes a difference—it’s you. 
From social feeds to text threads, dinner tables to digital 
platforms, our democracy only works when people show up 
for one another. 

CEO, Vote.org

Our Tools Are Powerful, 

But Only People Make Them Move.

Voter suppression relies on disconnection. That’s why we’re 
expanding our reach, from SMS and radio to legal advocacy 
and on-the-ground momentum, bringing civic tools into 
everyday life. Your support helps us fight misinformation, 
scale our team, and deliver trusted tools to the people who 
need them most. In the face of coordinated suppression, unity 
is our greatest strength. This work is urgent. This mission is 
shared. And the future we want is still within reach. 


With gratitude,

“The 2024 election may be 
over, but what happens next 
will define the future of  
our democracy”
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@votedotorg giving@vote.org

Help fuel the tools, partnerships, and 
programs that power our democracy.

vote.org/donate

Vote.org’s reach is not automatic. It’s built—election 
after election—through the direct support of people 
and institutions who believe in the power of 
participation.


Every registration we drive, every reminder we send, 
every partnership we power—it all depends on the 
funding we receive and the systems we build to 
deliver at scale, with precision, and under pressure.

When you support Vote.org, you're not just giving. 
You're scaling trusted civic infrastructure, expanding 
access for underrepresented voters, and turning 
tools into turnout.


We operate lean and we build smart. But to reach 
millions, we need partners like you behind us.

Thank you for continuing to stand 
with us and being our partners in 
this critical moment for America. 


https://www.vote.org/donate/
https://www.vote.org/donate/
https://www.facebook.com/votedotorg
https://www.instagram.com/votedotorg
https://www.threads.net/@votedotorg
https://www.twitter.com/votedotorg
https://www.snapchat.com/add/votedotorg
https://www.linkedin.com/company/votedotorg
https://www.tiktok.com/@votedotorg
https://www.youtube.com/@votedotorg


Providing 
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